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HOW TO MAKE WORLDWIDE 
HEADLINES

• Run the biggest experiment in the world

• Search for decades

• Announce 5 sigma evidence

• In the CERN auditorium

• Invite the media

• On july 4th 2012
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NIKHEF COMMS DEPT.

• Outreach

• Public relations

• Media affairs

• Internal communications



MEDIA AFFAIRS

• Radio and television

• Newspapers

• Magazines

• Websites

• Social media

• Interview requests

• Requests for expertise and experts

• Requests for multimedia materials



WHY MAKE HEADLINES?

• Publicizing news

• Shop window

• Raising public support

• Branding

• Demonstrating expertise

• Explaining the adventure of physics

• Showing the pleasure of finding things out (Feynman)

• Be visible as a big international player





WHAT IS NEWS?

• Scientific discoveries HIGGS

• New results / papers RECORD NEUTRINO

• Fascinationg new insights HAWKING BLACK HOLE RULE

• Mayor institutional changes 25 MLN FOR ET PATHFINDER

• New projects NEW EUROPEAN ACCELERATOR

• New appointments FLAVIA TO LEAD ATLAS

• Prizes and awards KLUYVER PRIZE

• AND ANYTHING MEDIA DECIDE TO PICK UP



SCIENCE NEWS HAS TWO SIDES

• The scientists

• The media



SCIENCE NEWS HAS TWO SIDES

• Science and scientists

• The media

•A GAME OF SENDING AND RECIEVING



SO HOW TO MAKE HEADLINES

• WE ONLY CAN CONTROL THE SENDING

• WE FACILITATE THE RECIEVING

• Be alert: any news today

• Get early heads-ups

• Make a plan

• Alert media

• Push news to social media

• Create a buzz

• Know the media

• Get help from comms professionals



FACILITATING THE MEDIA

• Releases and alerts

• News items,

• Video releases

• Social media campaigns

• Networking

• Providing materials

• Providing background materials

• Deliver on demand

• Visits and facilities



MEDIA CAMPAIGNS

• Recent news: 25 mln from state for ET Pathfinder extension

• Ministry given a heads up

• Contact media

• Discuss options and propose a plan

• Arrange and prepare interviews

• Provide details and contacts

• Provide ready to use multimedia

• Wait for embargo lift (on hold for a week)

• Go!





BE IN CONTROL

• Prepare your story

• Punchline, key audience, tone of voice, metaphors

• Autorisation

• Check for Nikhef affiliation



GET YOUR ACT TOGETHER

• Prepare your story

• Clear message

• Key audience

• Find metaphors

• Images and video

• Relax, its only the media





NIKHEF IN THE MEDIA

• SENDING  Some five/six news items every month nikhef.nl

• SENDING social media

• RECIEVING Some 10 media stories and requests per month

• RECIEVING One or two big media coverages per year, often CERN of LVK

• Big physics news often international

• Nikhef connections and experts comments



SO WHAT’S THE NEWS THIS WEEK?

• HEADLINE Treasure trove in the sky: hundreds
of new gravitational waves recorded

• New gravitational wave catalog, Wednesday 9:00 hrs

• HEADLINE European particle physics aims at 
new 90 km accelerator

• European Strategy for Particle Physics ESPP Budapest Meeting, Friday ?? Hrs
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