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An essential component of the long-term success of scientific research is 

communicating the results and methodology with the wider public.

Why communicate our work?
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Why?
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• Present research results to a wider audience.
• Improve general interest in science.

• Reach potential new colleagues who are 

interested in pursuing a career in science.
• Present a human side to science and how 

science is done.

• Encourage Governments to support scientific 
endeavours.

• Because it’s fun and rewarding.

• A reminder that our research is cool!
Image: CERN



Why
Social
Media?
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Social media

• Social media has allowed direct communication with 
various people interested in CERN and research at the LHC.

• Allows for a two-way conversation with audiences:
• AMAs, polls and questions on Instagram stories, comments from 

audience during facebook/Youtube/TikTok lives.

• Requires constant evaluation of the effectiveness of 
communication.

• The social media landscape is frequently evolving.

• For example; changing the aspect ratio of photos and videos.
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Why do I do it?
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• My school didn’t have a physics 
teacher. The only reason I’m here, is 
because I was inspired outside of the 
classroom.

• As a PhD student, I really enjoyed 
volunteering at schools and festivals 
to talk to people about physics.

• Then I moved to France and started 
learning French, and I couldn’t do this 
anymore. So, I went online!

• Took part in an online science 
communication event called I’m a 
Scientist.

• Started focusing more on online 
science communication that I could 
do from anywhere.



How I started with videos:
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How it started: How it’s 

going:



Many Platforms to choose from
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• Which ones do you 
use personally?

• Why?

• Any you don’t like?

• Discuss (3-5 mins)



Examples of good science 
communication online?
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• Who do you like to follow?

• Do you prefer individual 
accounts or institutions?

• What are they doing right?

• What do you think should be 
avoided? (can be more general, 
rather than ‘shaming’)

• Discuss (8-10 mins)



Your turn
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• Split into groups of 3.

• Choose
• a research topic you think deserves 

more discussion online.

• an audience.

• a platform & type of content.

• Plan your content

• Hands on (30 mins)



16• Discuss (10-15 mins)
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Backup
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